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BRUSH OILS—Heavy, light, on color, B/W, restor- 
ations—Fast, efficient service. Husband & wife 
with 5 fine arts degrees. Grand Maison’s, 1100 
County St., Somerset, MA 02726; (617) 672-5061. 





ALL TYPES of oils and custom b&w printing. Re- 
storing old photographs in oils and b&w. Serving 
the trade since 1944. Send for free price list. 
Carlan Photo Service, 35 Mill Road, Irvington, NJ 
07111. 





PORTRAIT STUDIOS! Reach a new lucrative 
market by offering heavy oil portrait paintings to 
your finest customers. Contact ART SERVICES, 
5027 Gretna Green, Houston, TX 77084; (713) 
463-1887. 





RESTORATIONS 


LIFE LIKE RESTORATIONS, Air brush, brush oils 
or a combination. Transparent oils, custom black 
and white lab service. Two to three weeks service. 
Free estimates. Betty Royse, Cr.Photeg., Royse 
Graphic Color Service, PO Box 85, Shelby, OH 
44875. 








SAVE THE FAMILY 

COPY & RESTORATION BY PRO PHOTO. 
212-09 48th Ave., Queens, NY 11364. Serving The 
Professional. (212) 631-9780. 





$.A.S.—YOU’VE tried the rest...now try the best 
—serving the professional over 50 years—resto- 
rations—B&W custom prints—light and heavy 
oils. Schwartz Art Studio, 45-38 Bell Bivd., Bay 
Side, NY 11361; (212) 229-4879. 





PHOTO PRICING 


BLUE BOOK OF PHOTOGRAPHY PRICES. 
Need more information? Write: Photography Re- 
search Institute Carson Endowment, Room 26, 
21237 South Moneta Ave., Carson, CA 90745; 
(213) 328-9272. 








MISCELLANEOUS 





PHOTOS WANTED. Original 4x5 and large format 
transparencies needed for Christian publication. 
Scenics, animals, sunsets, still life, etc. All photos re- 
turned. Send to: New Hope, 12611 Sherman Way, 
Dept. P., North Hollywood, CA 91605. 





WANTED FOR RECYCLING—Biack and white neg- 
atives. Unprocessed B&W and color film. Send sam- 
ple and approximate quantity (in pounds) for price 
quotation. IAC Associates, P.O. Box 2833, Plainfield, 
NJ 07062. 





PICTURE FRAMES—Forty distinct styles. Send $3 
for full color brochure, will be accredited as $5 on first 
order. Azteca Frame, P.O. Box 435, North Hollywood, 
CA 91603. 





The Midwest's largest inventory and biggest selection 
of photographic equipment and supplies, new or used, 
is at HELIX. Studios, schools and institutions as well 
as individual photographers have learned to depend 
on HELIX as a no-nonsense source of supply. If you'd 
like to find out more about HELIX, write to HELIX, 325 
West Huron, Chicago, IL 60610 and we'll send you our 
catalog and add your name to the mailing list for fu- 
ture issues. For specific price information, call (312) 
944-4400. 
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BRUSH OILS—Heavy, light, on color, B/W, restor- 
ations—Fast, efficient service. Husband & wife 
with 5 fine arts degrees. Grand Maison’s, 1100 
County St., Somerset, MA 02726; (617) 672-5061. 





ALL TYPES of oils and custom b&w printing. Re- 
storing old photographs in oils and b&w. Serving 
the trade since 1944. Send for free price list. 
Carlan Photo Service, 35 Mill Road, Irvington, NJ 
07111. 





PORTRAIT STUDIOS! Reach a new lucrative 
market by offering heavy oil portrait paintings to 
your finest customers. Contact ART SERVICES, 
5027 Gretna Green, Houston, TX 77084; (713) 
463-1887. 





RESTORATIONS 


LIFE LIKE RESTORATIONS, Air brush, brush oils 
or a combination. Transparent oils, custom black 
and white lab service. Two to three weeks service. 
Free estimates. Betty Royse, Cr.Photeg., Royse 
Graphic Color Service, PO Box 85, Shelby, OH 
44875. 








SAVE THE FAMILY 

COPY & RESTORATION BY PRO PHOTO. 
212-09 48th Ave., Queens, NY 11364. Serving The 
Professional. (212) 631-9780. 





$.A.S.—YOU’VE tried the rest...now try the best 
—serving the professional over 50 years—resto- 
rations—B&W custom prints—light and heavy 
oils. Schwartz Art Studio, 45-38 Bell Bivd., Bay 
Side, NY 11361; (212) 229-4879. 





PHOTO PRICING 


BLUE BOOK OF PHOTOGRAPHY PRICES. 
Need more information? Write: Photography Re- 
search Institute Carson Endowment, Room 26, 
21237 South Moneta Ave., Carson, CA 90745; 
(213) 328-9272. 








MISCELLANEOUS 





PHOTOS WANTED. Original 4x5 and large format 
transparencies needed for Christian publication. 
Scenics, animals, sunsets, still life, etc. All photos re- 
turned. Send to: New Hope, 12611 Sherman Way, 
Dept. P., North Hollywood, CA 91605. 





WANTED FOR RECYCLING—Biack and white neg- 
atives. Unprocessed B&W and color film. Send sam- 
ple and approximate quantity (in pounds) for price 
quotation. IAC Associates, P.O. Box 2833, Plainfield, 
NJ 07062. 





PICTURE FRAMES—Forty distinct styles. Send $3 
for full color brochure, will be accredited as $5 on first 
order. Azteca Frame, P.O. Box 435, North Hollywood, 
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The Midwest's largest inventory and biggest selection 
of photographic equipment and supplies, new or used, 
is at HELIX. Studios, schools and institutions as well 
as individual photographers have learned to depend 
on HELIX as a no-nonsense source of supply. If you'd 
like to find out more about HELIX, write to HELIX, 325 
West Huron, Chicago, IL 60610 and we'll send you our 
catalog and add your name to the mailing list for fu- 
ture issues. For specific price information, call (312) 
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